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Clean technology the way to go

of clean technology on their industries 
and develop strategic plans to adapt to 
this change.
Going green is no longer about 
conforming to the public perception 
that the enterprise is environmentally 
responsible. It is vital for competitiveness. 
The ever rising energy costs pose an 
increasing challenge to enterprises 
as they endeavour to become more 
competitive in a liberalised and globalised 
environment.
Governments also view clean technology 
as a national strategic platform for 
creating jobs, fostering innovation and 
establishing local industries. 
Thus, the deliberate move to a low-
carbon, resource-efficient economy 
presents an opportunity to stake out and 
capture a strategic competitive position, 
not just for government, but also for 
innovators, investors and companies.

Organisations can also deploy 
sophisticated energy efficiency options, 
measure consumption in better ways, sell 
energy back to the local utility, use their 
waste to produce energy and measure 
their carbon footprint.
As concerns about resource scarcity, 
including energy and water, become more 
pressing, companies will face increasing 
pressure from their stakeholders to 
demonstrate that their businesses are 
sustainable. Already, they have to disclose 
the social and environmental impacts of 
their activities.
Kenya’s power sector medium-term plan 
(2015-2020) details the government’s 
intention to push for the adoption 
of green energy. The plan is for the 
government to establish Energy Efficiency 
and Conservation Agency (EECA) to 
promote efficient use of energy. 
The current Energy Act spells out rules 
and guidelines for energy efficiency in all 
facilities, plus incentives for users.
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12th ANNUAL ENERGY MANAGEMENT AWARDS

The overall EMA Award 2016 went to BAT.


